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Abstract 

Suleiman, Saleem Mohammad.  Jordanian Children's 
Communication Strategies in Grocery Stores.  M.A Thesis, 

Yarmouk University.  2018 (Prof. Mohammad Al- Al Jarrah) 

 

         The present study aims at investigating and identifying the communication 

strategies and linguistic patterns followed by children and shop assistants in their use 

of communication inside grocery stores.  This study was conducted in the local 

community of Irbid city in Jordan so as to reveal the participants communication 

strategies, linguistic patterns, and cultural norms during the act of shopping.   In order 

to achieve the purpose of this study, the researcher divided the customers according to 

certain variables such as age and gender.  Furthermore, customers were also divided 

into two age groups, the first age group from (5-10), and the second age group from 

(11-15).  In addition, shop assistants in this study were all male.  The study revealed 

that the communication strategies and the linguistic patterns employed by customers 

are, in fact, different from those followed by shop assistants.  The study showed that 

certain strategies followed by participants are more than other strategies.  For example, 

the strategy of asking questions was the most frequent strategy used by children to 

obtain more information about the commodities they wanted to buy. The request 

strategy was the second most frequent strategy used by children also.  Asking 

questions and making requests, in fact, were adopted by the age group (11-15) more 

than the age group (5-10).  Moreover, the study shows that the use of swear 

expressions is followed only by shop assistants in response to those used by customers.  

It was clear that the strategy of greeting and thanking were mutually shared between 

shop assistants and customers in most of their conversations.  

Key words:  Communication strategies, Grocery store, Discourse analysis, linguistics  

patterns, speech act theory, and politeness theory.
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