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                                                               Abstract 
 

of Instagram from  importance Promotional. The lqawasmeh, H. k., (2018)A
laa A(The Advisor:  yarmouk university Master's thesis, ,Perceptions celebrites

ldulaime)Aldeen A

The idea of Social Networking Sites (SNS), in particular, Instagram has gone 
beyond interpersonal communication, and it offers features that facilitate doing other 
things to support the profession of individuals when they share details of their own 

are among the most active users on (SNS) because  celebriteslives. On the other hand, 
their work is related to publicity and interactivity with the audience, and they use 
(SNS) to promote their work. Hence, the idea of this thesis was generated to examine 
the importance of using Instagram (one of the most popular social media platforms) in 
the marketing process. Thus, this thesis aimed to identify the promotional significance 
of Instagram based on famous people's perceptions in the Arab world. Also, this 
research has looked at how those people use Instagram, and what kinds of 
gratifications they get from using Instagram (if any).

Quantitative research has been utilized to achieve research purposes. The 
survey targeted a purposive sampling (n=71) (males=36 & females=35), all of them 

in the Arab world. Furthermore, Uses and  celebritesconsidered as influencers and 
Gratifications Theory (UGT) has been applied to gain the research aims and to answer 
the research questions and hypothesis.

Results highlighted that the population of this study prefer sharing artistic 
content with (52.1 %), because of their personal work and interest. Regarding, 
evaluation of the power of Instagram in the advertising and promotion process, the 

to promote their own  celebritesat Instagram helps results of this study showed th
projects with the highest percentage, while the lowest percentage was for that 
Instagram helps famous people to get financial benefits. Also, there are significant 
differences between the motivational uses of Instagram and the gratifications 
achieved. Besides, except the (age) variable, there are no significant differences 
between the demographic variables and the motives uses of Instagram.

Gratifications , Social media, Instagram, Promotion, Uses and celebrites Keywords:
Theory.




